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ABcTpuiicKkue BUHO[Ae bl BHOBb Ao6unuck pekopaa

° \‘ ABCTpUINCKOS BUHOAENNE NepeaX 1o HenpocTon 2010

rof, HO 3aKOHYMJSIO ero C No3UTUBHBIMU pesysibTaTaMu.
Huskmin ypoxain BuHorpaga e 2009 rogy npueen K
COKpaLLeHMo 3KcrnopTa HebyTelIMpoBaHHOro BMHa. C
OPYrolW CTOPOHbI, CPeAHAs 3KCMOPTHAA CTOMMOCTb BMHA B
. OyTbINKax npeBbicnnia €2 3a NUTP. 3Ta TEHASHUMA
A0/KHA MPOAOMKMUTLCA, TaK KaK ypoxai NpoLLioro roabl
Takxe 6bla HebonbLmnM,

Mo naHHbIM Statistik Austria 3a AHBapb-oKTA6pL 2010
roga v no nporHosam Austrian Wine Marketing Board
(AWMB), nMeno MecTo peskoe coKpallgHue skcnopTa «bankoBoro» BUHa Ha
44% B prsnyeckoM obbeme 1M 34% no cToMMocT. OAHOBPEMEHHO
BbICOKOKa4YecTBeHHOE BMHO B OyThIsIKax rMoKasaso pocT 3KcrnopTa no
CTOMMOCTU Ha 9% K1 Ha 10% no obvemy. AWMB npeacKkasbiBasT, UTO 3KCMOPT
AscTpun gocturHeT 60 MnH 1 (cokpalleHue Ha 13.7%) ¢ pekopaoM no
cToMMocTh B €122 MH (+ 2.6%). “Hdonsa 6yTblNMpoBaHHOIo B1UHa B 3KcropTe
aocTtirna 91%, 4To YpesBblHaliHO BaXHO A4 PasBUTUA OTeHECTBEeHHON
BUHHOM oTpacnun,” — roeopnt Bunu Knndrep (Willi Klinger).
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